
schedule your posting
Don’t let social media stress you out. Plan your posts 
out in advance. Online services, such as Buffer.com 

(which is free, by the way) allow you to create an online calendar. 

We have a sample schedule of what a church social media 
calendar might look like. Every church is different, and your 
calendar may look very different than the sample, but we 
hope it gives you some inspiration.

Post original content
Facebook prioritizes original content from users. 
This means more photos, videos, and written 

statuses. Although it may be tempting to constantly post web 
links, Facebook will limit how many people see them. 

Besides, who doesn’t want to see a photo of your church’s 
ministry over a blog post about medieval Scandinavian 
hymnals? (Except for maybe professors of medieval 
hymnology, but you get the idea.)  

know your audience
According to Pew Research, Facebook is still king of social 
media. However, Snapchat and Instagram are much more 

popular among teenagers and young adults. Who you are directing your 
message to may determine which platform you use. 
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